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ENGLISH VERSION

Instructions : (1) Internal option given to each question.

(2) All four questions are compulsory.

1  Explain the basis of market segmentation.
OR

1  Give the meaning of consumer behaviour and explain its

affecting factors.

2 Explain the meaning, importance and scope of demand

forecasting.
OR

2 Explain the types and methods of demand forecasting.

3  Explain the meaning, characteristics and importance of service

marketing.
OR

3 State the types of service marketing. State the factors affecting
on serive marketing.

4  State the meaning, characteristics and importance of online

marketing.
OR

4  Explain about social marketing and cyber marketing.
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